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ONLINE CONSULTATION - COMMONWEALTH COMMERCIALISATION INSTITUTE
Introduction
The Commonwealth Commercialisation Institute will develop a radical new approach to commercialising ideas in Australia. The Institute will assist researchers, entrepreneurs and innovative firms along the commercialisation pathway.The Government is seeking your comments on how the Institute can help bridge the gap between research and the successful commercialisation of new products, processes and services. Your input will be essential to the design and delivery of this Institute.Information on the background and policy principles of the Institute can be found in the discussion paper at www.innovation.gov.au/cci. It is highly recommended that you read this paper before completing your submission.
How to complete this form
This is an electronic form and can only be completed while working on a computer using Adobe Reader. To download a free copy of the latest version of Adobe Reader, go to the Adobe Website.This form is interactive so you will only be asked the questions you need to answer based on the information you provide.You do not have to answer every question on the form and you do not have to complete the entire form at one time. You have the option to save your answers and submit the form online at a later time.
All submissions will be treated as public documents. Public submissions may be published in full on the website, including any personal information of authors/or other third parties contained in the submission. By submitting this form you are agreeing to these terms.
Contact Details
Name
Organisation
Position
State
Email
Please indicate which sector you are from
Please specify the sector you are from.
Please provide a brief description of your research organisation.
Please specify the type of capital:
Please provide a brief description of the type of capital.
Number of employees
Industry Sector
Please provide a brief description of your organisation's main products or services.
  Please provide a brief description of the services you provide.
Commercialisation in Australia
Australia has a relatively poor record of generating commercial returns from its significant investment in research and development.  It is important to identify the main factors that prevent the successful commercialisation of new products, processes and services.
What do you think are the main barriers to commercialising new ideas?Please rank the importance of these factors (Identify your top 5 and rank in order of priority with 1 being the most important).
1
2
3
4
5
Please specify the 'other' barrier to commercialisation
Comments – please highlight your main message (Maximum 300 words)
What is needed to overcome these barriers?Please rank the importance of these factors (Identify your top 5 and rank in order of priority with 1 being the most important).
1
2
3
4
5
Please specify the 'other' factor in overcoming barriers to commercialisation.
Comments – please highlight your main message (Maximum 300 words)
How should specialist advice be delivered?  
Please choose 3 options.
1
2
3
Comments – please highlight your main message (Maximum 300 words)
Design elements of the Commonwealth Commercialisation Institute
The Institute will build the capacity of our talented researchers, entrepreneurs and innovative firms to rapidly convert ideas into successful commercial realities.To ensure that the Institute can provide high quality assistance to applicants, it may need to adopt measures for it to be self-sustaining. This could be achieved through a mutual obligation approach where the Institute shares the risk and returns on commercial success. This approach could include mechanisms for repayable support.What are the most appropriate mechanisms to implement principles of mutual obligation and repayable support?Please rank the following options from 1 (most appropriate) to 4 (least appropriate).
1
2
3
4
Please specify the 'other' mechanism for implementing principles of mutual obligation and repayable support.
Comments – please highlight your main message (Maximum 300 words)
When on the developmental pathway (as outlined in the discussion paper) is it most suitable to introduce repayable support?Please choose one from the options below.
Comments – please highlight your main message (Maximum 300 words)
What needs are specific to research organisations that should be taken into account in the design of the CCI? 
(Maximum 300 words)
Where are you currently on the developmental pathway and what specific services do you require to progress along the pathway? (Maximum 300 words)
Additional comments (Maximum 300 words).
How could the CCI help businesses to be more attractive to investors? (Maximum 300 words)
Additional comments (Maximum 300 words).
Where are you currently on the developmental pathway and what specific services do you require to progress along the pathway? (Maximum 300 words)
Additional comments (Maximum 300 words).
How could the CCI cooperate with you to offer services, and would those services be different from those that are currently available in the market to assist commercialisation? (Maximum 300 words)
Additional comments (Maximum 300 words).
If applicable, please identify where you are currently on the developmental pathway and what specific services do you require to progress along the pathway? (Maximum 300 words)
Additional comments (Maximum 300 words).
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